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[Exercise 1]

One of the striking features of many invasions
is @ massive, early population outbreak that
makes the alien form conspicuous and often
highly destructive. In some species this
outbreak may occur immediately after initial
introduction; in others it occurs only after a
delay of years, decades, or even a century.
Following the outbreak, however, the
population of the alien, as well as its
ecological impact, may decline substantially. In
many cases, native species also make ecological
and evolutionary adjustments that shield them
from the impacts of aliens. In addition, the
population outbreak of the alien creates
massive ecological and evolutionary
opportunities for exploitation by members of
the native community. Ecological responses may
be rapid, as members of the native community
learn to exploit the new community member
as a food source and to avoid its direct
detrimental influences. Later, evolutionary
adjustments improve the ability of members of
the native community to use the alien as a
resource or to avoid the negative impacts of

the alien.
O 22fEe| 2US S A7|HQ HefA mo|E
Zefstct.

@ Q2iEe 27| =
AHAZA| 2B

® 22HE2 ME2 MAROM REHo=
AT}
@ 2l2iE2
0k§M|9Iq
® 22iZ
e

HA

AL AlZH0] Z|LEBA]

£Q
o
Ofm
=
tn
5

2 Chg 30| 222 Iy
[Exercise 2]

S 22?2
It is useful to return to the idea that there are
two angles to sport marketing. The first is that
sport products and services can be marketed
directly to the consumer. The second is that
other, non-sport products and services can be
marketed through the use of sport. In other
words, sport marketing involves the marketing
of sport and marketing through sport. For
example, the marketing of sport products and
services directly to sport consumers could
include sporting equipment, professional
competitions, sport events and local clubs.
Other simple examples include team
advertising, designing a publicity stunt to
promote an athlete, selling season tickets, and
developing licensed apparel for sale. In
contrast, marketing through sport happens
when a non-sport product is marketed through
an association to sport. Some examples could
include a professional athlete endorsing a
breakfast cereal, a financial-services business
sponsoring a tennis tournament and a beer
company securing exclusive rights to provide its
products at a sport venue or event.
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[Exercise 3]

Determining the probability that a particular
event will occur in a particular location within
a particular time span is an essential goal of
hazard evaluation. For many large rivers, we
have sufficient records of flow to develop
probability models that can reasonably predict
the average number of floods of a given
magnitude that will occur in a given time
period. Likewise, droughts may be assigned a
probability on the basis of past occurrence of
rainfall in the region. However, these
probabilities are similar to the chances of
throwing a particular number on a die or
drawing an inside straight in poker; the
element of chance is always present. For
example, the 10-year flood may occur on the
average of every 10 years, but it is possible for
several floods of this magnitude to occur in
any one year, just as it is possible to throw
two straight sixes with a die.
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[Exercise 4]

Among the first studies to suggest the use of
specifically a visual in contrast to verbal or
phonologically based temporary memory for
verbal stimuli were Posner and colleagues, who
developed a visual letter-matching task in
which pairs of letters were shown in their
upper case (e.g., AB) or lower case (e.g., aa)
versions or a mixture of both (e.g., Bb). The
subjects' task was to respond on the basis of
whether the letters in the pair had the same
name (e.g., Aa) or had different names (e.g.,
Ab). When the letters were both in the same
letter case and were physically identical (e.g.,
AA), subjects responded much more quickly
than if the upper and lower case versions were
different. The advantage for physically identical
letters remained when letters in each pair were
shown one after another with interletter delays
of up to 2 seconds. This suggested that
subjects were relying on the visual code for
the letters during the delay, after which a
name code was being used for the decision.
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[Exercise 5-6]

As more and more brands and organizations
started working with influencers, the return on
influencer (yes, pun intended) has decreased.
People realize that their heroes are being paid
to promote brands on social media. The
amount celebrities can get for promoting
brands goes up to half a million dollars for a
mention in one single Instagram post. So, in
the past few years, brands have slowly
extended their influencer marketing strategies
to so-called micro-influencers. These are people
with 10,000 to 50,000 followers who are seen
as experts or heroes to a smaller group of
people. Because of the size of their following,
their messages on social media are perceived
to be authentic and therefore more
trustworthy. As this strategy is also gaining
(too much) popularity, several experts have
predicted that the 2020s will be the era of the
nano influencers. These are people with 1,000
- 10,000 followers and who are just like your
own most popular friends and family members;
their lack of any real fame will be a sign of
their trustworthiness. The expectation is that
this nano category will also eventually lose its
authenticity, and trust will move to the last
category, the pico influencers. This is the
category of people with less than 1,000
connections: the level of you, me and my
neighbor with her dog. These are the people
that we know in real life and with whom we
have a relationship. The interesting thing is
that we have then come full circle, back to
where we were historically, when we trusted
people who were actually very well known to
us.

O 738 ASFAMO FFHEZ AZ0] 2L=
HiizIct

@ E-ME g2 Sl A=t FRSHA
ZIHEC

©®@ QUSFAUM OHAES H2h &2 289
YHS SAlsts S22 Bafsti UL

@ Oj0|32 ASFAMEL 73 ASFUMI H
e

ro

® QER0M OpEe T|% ansg 237
o) Chg 2ol 222 1Y MY 27

[Exercise 7]

ct.

From an epistemic perspective, a central
question concerns the extent to which
advertising is expected to be truthful.
Advertisements often use widely exaggerated or
metaphorical claims, a practice called "puffery,”
which, in contrast to misleading advertising, is
legally permitted in some countries, for
example, the United States. Its legality is based
on the assumption that individuals will not
take such claims literally or act on them. This
assumption, however, is contradicted by
empirical evidence that shows that consumers
do in fact react to puffed statements. Even
though some consumers may indeed recognize
puffery as what it is, others are more
vulnerable and take it at face value. This
practice thus also raises issues of fairness: is it
legitimate for companies to make false
statements that better-informed or more
reflective consumers will not believe, but others
will fall prey to? Even sophisticated consumers
suffer from such strategies, however, because
they have to double-check which
advertisements to take seriously. In an analysis
of the treatment of puffery in US law, legal
scholar David Hoffman argues that it should be
understood as causing a negative externality: it
creates "informational burdens currently borne
by buyers, without compensation from sellers.”
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[Exercise 8]

Environmental economists often aim to put an
economic valuation on ecosystem service. The
reason for this is that ecosystem services
historically have been underconsidered and
underappreciated in environmental
decision-making and policy. Placing a monetary
value on them increases their salience. The
economic value of global ecosystem services is
estimated to be $125 trillion per year. This
puts into perspective just how crucial
well-functioning ecological systems are to
human well-being as well as the extent to
which human systems are intertwined with and
dependent upon them. However, site- or
system-specific economic valuations are often
more important to environmental
decision-making than is global or macro
evaluation. Not all ecological systems and
spaces have the same ecosystem services and
natural resource value. For example, an average
hectare of open ocean provides fewer services
than does an average hectare of reef, and an
average hectare of desert provides fewer than
does an average hectare of tropical rainforest.
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[Exercise 9]

Laws are not things that we can see or touch
or hear; they are — according to Hume — only
descriptions of past groupings of events. For
instance, consider the series of events: | let go
of the pen; the pen falls; | let go of the pen;
the pen falls; | let go of the pen; and so on.
This series may be explained by a set of laws,
such as gravity and inertia. But this series — by
itself — simply describes events that have
happened in the past; it does not tell us why
pens behave that way, and it does not tell us
that pens will always behave that way. And
even if those past events happened because of
laws, why believe those laws will continue to
govern events in the future? If we say laws
existed in the past, we need some additional
law that tells us those laws will exist in the
future. But, it seems we can only describe the
way those laws behaved in the past.
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[Exercise 10]

Even though the universe is consistently
inflating, it is still orderly. There are consistent
rules that can be observed and measured.
There are dependable physical principles that
govern the relationship of one particle to
another at varying scales. Three hundred years
ago, the brilliant mathematician Sir Isaac
Newton formulated the laws of motion that
define the movement of large objects in
physical space. These are the reliable and
reproducible physical rules that allow us to
calculate the accurate trajectory of an artillery
shell or a rocket ship. These apply to the scale
of objects that we can observe directly and are
not microscopic in size; however, in the last
century, a new set of quantum rules has been
identified that govern how the atomic level
operates. Some of these quantum principles
contradict our ordinary senses. At this
microscopic scale, the actions among particles
defy our established expectations of clear-cut
relationships between physical causes and
effects. Instead, guantum measurements reveal
inherent uncertainties about the relationship
between one object and another. Yet, these
built-in uncertainties are just as pertinent to
our lives as those Newtonian forces that
govern what happens when two cars collide.
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[Exercise 11-12]

Humans have an extremely protracted period of
brain development. This is especially true for
circuits that mediate behavioral control, such as
the prefrontal cortex, which do not fully mature
until a person's early twenties. Until that time,
synapses are still being modified on a massive
scale. This provides ample opportunity for these
circuits to be shaped by experience and is likely
one of the key factors in our ability to
successfully populate what has been called the
"cognitive niche." Rather than being adapted for
specific environments, with a limited set of
hardwired, instinctive behaviors, we have evolved
cognitive flexibility and responsiveness, allowing
us to adapt ourselves to our individual
environments. Recurrent patterns are reinforced
and habitual modes of behavior emerge. We
gradually become ourselves. But at some point
we have to stop constantly becoming and just
get on with things — important things like
building a career or finding a mate. That means
we have to consolidate the adaptations we have
made and restrict further changes. We can't
have runaway positive feedback loops forever —
we have to maintain these neural configurations
to remain ourselves. The periods of wholesale
plasticity last considerably longer in behavioral
and cognitive circuits than in sensory ones, but
they still close as we reach adulthood. The
plasticity processes themselves will have
progressively narrowed the "degrees of freedom"
of the developing brain, magnifying initial biases
by both positive reinforcement and progressive
elimination of connections mediating less-favored
states. But the biochemistry of the brain also
changes with maturation, so that mechanisms of
plasticity and flexibility get replaced by
mechanisms of stability and maintenance.
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[Exercise 1]

One of the striking features of many invasions
is @ massive, early population outbreak that
makes the alien form conspicuous and often
highly destructive. In some species this
outbreak may occur immediately after initial
introduction; in others it occurs only after a
delay of years, decades, or even a century.
Following the outbreak, however, the
population of the alien, as well as its
ecological impact, may decline substantially. In
many cases, native species also make ecological
and evolutionary adjustments that shield them
from the impacts of aliens. In addition, the
population outbreak of the alien creates
massive ecological and evolutionary
opportunities for exploitation by members of
the native community. Ecological responses may
be rapid, as members of the native community
learn to exploit the new community member
as a food source and to avoid its direct
detrimental influences. Later, evolutionary
adjustments improve the ability of members of
the native community to use the alien as a
resource or to avoid the negative impacts of
the alien.

@ The economic consequences of biological
invasions

@ The immediate and long-term ecological
effects of alien species invasions

® The influence of environmental changes on
native species

@ How invasive species disrupt global
ecosystems

® The role of human intervention in
controlling invasive species
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[Exercise 2]

It is useful to return to the idea that there are
two angles to sport marketing. The first is that
sport products and services can be marketed
directly to the consumer. The second is that
other, non-sport products and services can be
marketed through the use of sport. In other
words, sport marketing involves the marketing
of sport and marketing through sport. For
example, the marketing of sport products and
services directly to sport consumers could
include sporting equipment, professional
competitions, sport events and local clubs.
Other simple examples include team
advertising, designing a publicity stunt to
promote an athlete, selling season tickets, and
developing licensed apparel for sale. In
contrast, marketing through sport happens
when a non-sport product is marketed through
an association to sport. Some examples could
include a professional athlete endorsing a
breakfast cereal, a financial-services business
sponsoring a tennis tournament and a beer
company securing exclusive rights to provide its
products at a sport venue or event.

® How sports influence economic growth
@ The dual nature of sport marketing:
marketing of and through sport

® The evolution of sports advertising in the
digital age

@ The role of athletes in promoting social
causes

® The impact of fan engagement on sports
revenue
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[Exercise 3]

Determining the probability that a particular
event will occur in a particular location within
a particular time span is an essential goal of
hazard evaluation. For many large rivers, we
have sufficient records of flow to develop
probability models that can reasonably predict
the average number of floods of a given
magnitude that will occur in a given time
period. Likewise, droughts may be assigned a
probability on the basis of past occurrence of
rainfall in the region. However, these
probabilities are similar to the chances of
throwing a particular number on a die or
drawing an inside straight in poker; the
element of chance is always present. For
example, the 10-year flood may occur on the
average of every 10 years, but it is possible for
several floods of this magnitude to occur in
any one year, just as it is possible to throw
two straight sixes with a die.

@ The unpredictability of natural disasters
despite statistical modeling

@ The use of probability in assessing the
likelihood of natural hazards

® The economic consequences of repeated
natural disasters

@ How climate change has influenced modern
hazard prediction

® The role of human intervention in mitigating
natural disasters
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[Exercise 4]

Among the first studies to suggest the use of
specifically a visual in contrast to verbal or
phonologically based temporary memory for
verbal stimuli were Posner and colleagues, who
developed a visual letter-matching task in
which pairs of letters were shown in their
upper case (e.g., AB) or lower case (e.g., aa)
versions or a mixture of both (e.g., Bb). The
subjects' task was to respond on the basis of
whether the letters in the pair had the same
name (e.g., Aa) or had different names (e.g.,
Ab). When the letters were both in the same
letter case and were physically identical (e.g.,
AA), subjects responded much more quickly
than if the upper and lower case versions were
different. The advantage for physically identical
letters remained when letters in each pair were
shown one after another with interletter delays
of up to 2 seconds. This suggested that
subjects were relying on the visual code for
the letters during the delay, after which a
name code was being used for the decision.

@ The neurological foundations of letter
recognition

@ How visual memory influences
letter-matching tasks

® The effects of letter case on reading
comprehension

@ The role of phonological memory in
language learning

® How visual stimuli impact cognitive
processing speed
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[Exercise 5-6]

As more and more brands and organizations
started working with influencers, the return on
influencer (yes, pun intended) has decreased.
People realize that their heroes are being paid to
promote brands on social media. The amount
celebrities can get for promoting brands goes up
to half a million dollars for a mention in one
single Instagram post. So, in the past few years,
brands have slowly extended their influencer
marketing strategies to so-called micro-influencers.
These are people with 10,000 to 50,000
followers who are seen as experts or heroes to a
smaller group of people. Because of the size of
their following, their messages on social media
are perceived to be authentic and therefore more
trustworthy. As this strategy is also gaining (too
much) popularity, several experts have predicted
that the 2020s will be the era of the nano
influencers. These are people with 1,000 - 10,000
followers and who are just like your own most
popular friends and family members; their lack of
any real fame will be a sign of their
trustworthiness. The expectation is that this nano
category will also eventually lose its authenticity,
and trust will move to the last category, the pico
influencers. This is the category of people with
less than 1,000 connections: the level of you, me
and my neighbor with her dog. These are the
people that we know in real life and with whom
we have a relationship. The interesting thing is
that we have then come full circle, back to
where we were historically, when we trusted
people who were actually very well known to us.

@ The role of social media in reshaping
advertising strategies

@ The evolution of influencer marketing from
celebrities to pico influencers

@ How brand loyalty is influenced by celebrity
endorsements

@ The ethical concerns of social media
advertising

® The economic impact of influencer marketing
on small businesses
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[Exercise 7]

From an epistemic perspective, a central
guestion concerns the extent to which
advertising is expected to be truthful.
Advertisements often use widely exaggerated or
metaphorical claims, a practice called "puffery,"
which, in contrast to misleading advertising, is
legally permitted in some countries, for
example, the United States. Its legality is based
on the assumption that individuals will not
take such claims literally or act on them.

This assumption, however, is contradicted by
empirical evidence that shows that consumers
do in fact react to puffed statements. Even
though some consumers may indeed recognize
puffery as what it is, others are more
vulnerable and take it at face value. This
practice thus also raises issues of fairness: is it
legitimate for companies to make false
statements that better-informed or more
reflective consumers will not believe, but others
will fall prey to? Even sophisticated consumers
suffer from such strategies, however, because
they have to double-check which
advertisements to take seriously. In an analysis
of the treatment of puffery in US law, legal
scholar David Hoffman argues that it should be
understood as causing a negative externality: it
creates "informational burdens currently borne
by buyers, without compensation from sellers.”

@ How puffery influences consumer
perceptions

® The role of advertising in shaping cultural
values

@ The legal boundaries of advertising
exaggeration

@ The psychological manipulation tactics used
in marketing

® The economic impact of deceptive marketing
practices
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[Exercise 8]

Environmental economists often aim to put an
economic valuation on ecosystem service. The
reason for this is that ecosystem services
historically have been underconsidered and
underappreciated in environmental
decision-making and policy. Placing a monetary
value on them increases their salience. The
economic value of global ecosystem services is
estimated to be $125 trillion per year. This
puts into perspective just how crucial
well-functioning ecological systems are to
human well-being as well as the extent to
which human systems are intertwined with and
dependent upon them. However, site- or
system-specific economic valuations are often
more important to environmental
decision-making than is global or macro
evaluation. Not all ecological systems and
spaces have the same ecosystem services and
natural resource value. For example, an average
hectare of open ocean provides fewer services
than does an average hectare of reef, and an
average hectare of desert provides fewer than
does an average hectare of tropical rainforest.

® How different ecosystems provide varying
levels of services

@ The economic impact of global deforestation
@ How biodiversity loss affects human
economies

@ The role of international cooperation in
ecosystem preservation

® The connection between climate change and
ecological decline
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[Exercise 9]

Laws are not things that we can see or touch
or hear; they are — according to Hume — only
descriptions of past groupings of events. For
instance, consider the series of events: | let go
of the pen; the pen falls; | let go of the pen;
the pen falls; | let go of the pen; and so on.
This series may be explained by a set of laws,
such as gravity and inertia. But this series — by
itself — simply describes events that have
happened in the past; it does not tell us why
pens behave that way, and it does not tell us
that pens will always behave that way. And
even if those past events happened because of
laws, why believe those laws will continue to
govern events in the future? If we say laws
existed in the past, we need some additional
law that tells us those laws will exist in the
future. But, it seems we can only describe the
way those laws behaved in the past.

@ The challenges of predicting future events
based on past occurrences

@ The philosophical debate over determinism
and free will

® The role of empirical observations in
scientific discovery

@ How probability theory influences scientific
predictions

® The impact of skepticism on modern
scientific research
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[Exercise 10]

Even though the universe is consistently
inflating, it is still orderly. There are consistent
rules that can be observed and measured.
There are dependable physical principles that
govern the relationship of one particle to
another at varying scales. Three hundred years
ago, the brilliant mathematician Sir Isaac
Newton formulated the laws of motion that
define the movement of large objects in
physical space. These are the reliable and
reproducible physical rules that allow us to
calculate the accurate trajectory of an artillery
shell or a rocket ship. These apply to the scale
of objects that we can observe directly and are
not microscopic in size; however, in the last
century, a new set of quantum rules has been
identified that govern how the atomic level
operates. Some of these quantum principles
contradict our ordinary senses. At this
microscopic scale, the actions among particles
defy our established expectations of clear-cut
relationships between physical causes and
effects. Instead, guantum measurements reveal
inherent uncertainties about the relationship
between one object and another. Yet, these
built-in uncertainties are just as pertinent to
our lives as those Newtonian forces that
govern what happens when two cars collide.

@ How inherent uncertainties affect quantum
measurements

®@ The evolution of classical mechanics in
modern physics

® The impact of quantum physics on
technological innovation

@ How gravity influences particle interactions
® The philosophical meaning of quantum
indeterminacy
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[Exercise 11-12]

Humans have an extremely protracted period of
brain development. This is especially true for
circuits that mediate behavioral control, such as
the prefrontal cortex, which do not fully mature
until a person's early twenties. Until that time,
synapses are still being modified on a massive
scale. This provides ample opportunity for these
circuits to be shaped by experience and is likely
one of the key factors in our ability to
successfully populate what has been called the
"cognitive niche." Rather than being adapted for
specific environments, with a limited set of
hardwired, instinctive behaviors, we have evolved
cognitive flexibility and responsiveness, allowing us
to adapt ourselves to our individual environments.
Recurrent patterns are reinforced and habitual
modes of behavior emerge. We gradually become
ourselves. But at some point we have to stop
constantly becoming and just get on with things
— important things like building a career or
finding a mate. That means we have to
consolidate the adaptations we have made and
restrict further changes. We can't have runaway
positive feedback loops forever — we have to
maintain these neural configurations to remain
ourselves. The periods of wholesale plasticity last
considerably longer in behavioral and cognitive
circuits than in sensory ones, but they still close
as we reach adulthood. The plasticity processes
themselves will have progressively narrowed the
"degrees of freedom" of the developing brain,
magnifying initial biases by both positive
reinforcement and progressive elimination of
connections mediating less-favored states. But the
biochemistry of the brain also changes with
maturation, so that mechanisms of plasticity and
flexibility get replaced by mechanisms of stability
and maintenance.

@® How synaptic changes influence memory
formation

@ The narrowing of cognitive plasticity as the
brain matures

® The biochemical
emotional growth

processes that support

@ How behavioral patterns influence social
development
® The relationship between cognitive

development and physical health
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27: ‘"Following the outbreak, however, the
population of the alien, as well as its ecological
impact, may decline substantially."
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=711 "Sport marketing involves the marketing of
sport and marketing through sport."
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: "The element of chance is always present."
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if the wupper and lower case versions were

different."
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27 "The 2020s will be the era of the nano

influencers... their lack of any real fame will be
a sign of their trustworthiness."
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e 3 should be understood as causing a
negative externality: it creates informational
burdens currently borne by buyers."
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27{: "Site- or system-specific economic valuations
are often more important to environmental
decision-making."

2 &4

FHAH 7127t =2

A Jtz| 20|17t ZAE

o SO AFSELD} 712|7F =3

Bt BAHE2 A AHH9| It & SAlE

=

GICKCAS)

b

©x
1z

00 oX

[=]
L
o
[

N

St

Aol AtdE YT &, 0 ot o

n

tS ol

A
BA

I

27 "We can only describe the way those laws

behaved in the past.”
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2711 "These built-in uncertainties are just as
pertinent to our lives as those Newtonian

forces."
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27{: "Plasticity processes narrow the degrees of
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freedom of the developing brain as we reach
adulthood."
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11) ZE: ©@ The immediate and long-term
ecological effects of alien species invasions
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"One of the striking features of many invasions is a
massive, early population outbreak... Following
the outbreak, however, the population of the
alien, as well as its ecological impact, may
decline substantially."
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12) ¥E: @ The dual nature of sport marketing:
marketing of and through sport
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"Sport marketing involves the marketing of sport
and marketing through sport."
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13) A @ The use of probability in assessing the

likelihood of natural hazards
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"Determining the probability that a particular event
will occur in a particular location within a
particular time span is an essential goal of
hazard evaluation."
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14) Y @ How visual influences

letter-matching tasks
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"This suggested that subjects were relying on the
visual code for the letters during the delay, after
which a name code was being used for the
decision."
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15) A& @ The evolution of influencer marketing
from celebrities to pico influencers
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"Brands have slowly extended their influencer
marketing strategies to so-called
micro-influencers... The expectation is that this
nano category will also eventually lose its
authenticity, and trust will move to the last
category, the pico influencers."
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"Empirical evidence shows that consumers do in
fact react to puffed statements.”
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17) ¥ @® How different ecosystems provide
varying levels of services

d4E &4
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"Not all ecological systems and spaces have the
same ecosystem services and natural resource
value."
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18) AL @ The challenges of predicting future
events based on past occurrences

4 24

oM =&

"This series — by itself — simply describes events
that have happened in the past; it does not tell
us why pens behave that way, and it does not

tell us that pens will always behave that way."
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19) dE: @ How inherent uncertainties affect
guantum measurements

d4E &4
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"Quantum measurements reveal inherent
uncertainties about the relationship between one
object and another."
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20) dE: @ The narrowing of cognitive plasticity as
the brain matures

4 24

oM 24

"The plasticity processes themselves will have
progressively narrowed the 'degrees of freedom'
of the developing brain, magnifying initial biases
by both positive reinforcement and progressive
elimination of connections mediating less-favored
states.”
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21) 3 24
@ The Ecological Impact of Alien Species Invasions
o =&

"Following the outbreak, however, the population
of the alien, as well as its ecological impact,
may decline substantially."

Az S Y0l MefAof Ojzx= F2t oo cHst
Ezb 20| H2g MHF2Z The Ecological Impact
of Alien Species Invasions7t 7t2F 25t |2 0|C},

2 24

® How Native Species Respond to Environmental
Changes — (R242=z 23 E2FO| #30| A
SR8 4 A7t otd)

® The Long-Term Effects of Alien Species on
Ecosystems — (B2H2=2 UZ: 7|4 JT a2
Lt A7t otd)

@ Understanding the Evolutionary Advantages of
Invasive Species — (/0] <= l2fE2el et O
HECH= MEfA 0| S4)

® The Role of Native Species in Preventing Alien
Species Invasion — (2|0] of=: 21! 8tz[7t ot 2
Q4 =9 830 FA)

22) 3Y &M

® The Dual Nature of Sport Marketing

=1 24

"Sport marketing involves the marketing of sport
and marketing through sport."

A28 AZ= OAE0] & 71| SH(AZ= 2ol Of
Ao AX=E EF OAE)E2 25 ZEsictn A
5t22 The Dual Nature of Sport MarketingO|
7t AAEsH Al=0|Ct
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@ The Power of Sport in Modern Marketing —
(F2Aez 23 AZ=o| DAY gy dg2 U
|8k 2|7t oY)

@ How Non-Sport Products Benefit from Sports
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Associations — (B22o=z2 gre: HAZ= H|Zo|
S|El AZE2 ULLE A7} OFH)

@ The Role of Sponsorship in Sports Events — (2
O] ef=: =0 S40| Ofd)

® The Economic Impact of Sports on Consumer
Behavior — (20| 2§ AH|2t HE0f CHet AAA
0| S4I0] otd)

23) ¥Y 24

@ Predicting Natural Hazards Through Probability
Models

o/ =&

"Determining the probability that a particular event
will occur in a particular location within a
particular time span is an essential goal of
hazard evaluation."

AZ2 HE RS ALEd] Ao Ud JHsEE of
2ot= 20| s AR™SI2Z  Predicting Natural
Hazards Through Probability Models?t 7+t A5t
A|=o|ct.

2 24

@ How River Flood Patterns Reveal Environmental
Risks — (R2422 g =24+ AZF2 AR A
7t Otd)

® The Role of Chance in Natural Disasters — (8
2HOZ org: Q0N TS UV FAI} o)

@ Understanding the Statistical Nature of
Environmental Events — (E2o=z 23 EA4H
£d Adz2 U A7} OtH)

® The Unpredictable Nature of Floods and
Droughts — (2|0 o= o= 7ts40f Cist LH&O|
S4¢)

24) dY &M

® How Visual
Memory

= &4

"This suggested that subjects were relying on the
visual code for the letters during the delay, after
which a name code was being used for the
decision."

AE2 ANZH Byt ©7) 7|0 ofH FeE 0|x|=
A& CHREZ How Visual Coding Influences
Short-Term MemoryZt 7t A5t X =20|C},

2 M

@ Visual Memory and Letter Recognition — (&
Moz g3 A2 7| Ag2 YLt FA|7t otd)

@ The Role of Case Sensitivity in Visual Perception
— (90| o= AR QAAECH= A2 B33Pt &
A

@ Understanding Visual Letter-Matching Tasks —
(FRAcz 23 A8 dE2 ULt FA[7t o)

® The Cognitive Process Behind Letter Recognition
— (BE24cz 243 QA HHO| AZER|T F2|7}
o)

Coding Influences Short-Term

M

25) g =4

i

@ The Evolution of Influencer Marketing Strategies

oM 24

"Brands have slowly extended their influencer
marketing strategies to so-called
micro-influencers... The expectation is that this
nano category will also eventually lose its
authenticity, and trust will move to the last
category, the pico influencers."

22 USZ2AHA OIS M0 OfEH YHshetn, 4
z2lo] SHOl OEAH OlsW=RE HYsStEZ The
Evolution of Influencer Marketing Strategies?t 7t
Z HAS AHF0|Ct,

2 &4

@® The Decline of Celebrity Endorsements in
Marketing — (E24d2=2 %3 FEQ OHE A=
2 YLt A7t otd)

@ How Micro-Influencers Reshaped Digital
Marketing — (BEE2Zo=2 gt3: 010|322 QEZAA
1T oLt 27t o)

@ Understanding Consumer Trust in Social Media
— (RE24ez2 &3 AH|Z} 4] d52 YLt S4
FH|7t otd)

® The Rise and Fall of Nano and Pico Influencers
— (REH2Z Yg: L T2 ASFUA AZ2
QUZR|2E A7t o)

26) d &4

®@ How Puffery Affects Consumer Decision-Making

o =&

"This assumption, however, is contradicted by
empirical evidence that shows that consumers do
in fact react to puffed statements."

A2 4 Fi(puffery)7t aH|2te] 2JAL ZH0o| oH
S 0228 HYSI2E How Puffery Affects
Consumer Decision-Making0| 7t% AZ&st A|Z0|
C

ogr o

@® The Ethics of Advertising and Consumer
Protection — (F242z2 U3 &2|d 24 d=E2
Lt A7t otd)

® The Legal Implications of  Misleading
Advertisements — (20| ef=: 22 ZFDHCH=s ot
& 07t 24

@ Understanding the Psychological Effects of
Advertising — (2422 23! 424 g g
Lt A7t otd)

® The Fine Line Between Puffery and False
Advertising — (R2422 23 2{0[F Ag2 UA|
2t S A7t ord)

27) 3Y 24

@ The Economic Importance of Ecosystem Services

47| 22k

— = O

"Placing a monetary value on them increases their
salience. The economic value of global
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ecosystem services is estimated to be $125
trillion per year."

AZ2 MEfA MH|AS HAA Jtx|E LRstl Y=
Z The Economic Importance of Ecosystem
Services?t 7t& &Est A|=0|Ct,

2F 24

@ How Environmental Economists Value Natural
Resources — (R2&2z 3! HIt &Y dg2 A
oLt 4 FA7t o)

® The Role of Ecosystem Services in Policy Making
— (BEHL2=Z Uz F¥ AZ2 UL A7t of
)

@ Understanding the Monetary Value of Natural
Habitats — (2422 Y3 FAA 7tz g2 AU
oLt 2|7+ Otd)

® The Global Impact of Ecological System
Degradation — (25 212" HENA| Ot 3ol cst
UHg 23)

28) 48 &4

@ The Philosophical Nature of Scientific Laws

o/ =&

"Laws are not things that we can see or touch or
hear; they are — according to Hume — only
descriptions of past groupings of events."

A2 st Hzlol Hetd 2 0/o] Cigt Humel|
Al E ZAo2 M3t ez The
Philosophical Nature of Scientific Laws?t 7t &
Aot A =olct,

2 &4

@ How Past Events Shape Future Predictions —
(B2He=2 23 A A0 AZE AT S 4|
7} otd)

® Understanding David Hume’s Perspective on
Causality — (BE2xo=z or2: Hume?| Q1 oz
2 UA|TH A7} OtH)

@ The Uncertainty of Scientific Predictions — (2|0]
T BUNECE U3t Wil 2ol )

® The Role of Empirical Evidence in Natural Laws
— (90| = FEH SHECH= Y2le] 220 tist

oo 1 o
2oty =ol7}t F4))

29) 49 &M

® The Coexistence of Order and Uncertainty in
the Universe

=1 &4

"Even though the universe is consistently inflating,
it is still orderly. [..] Yet, these built-in
uncertainties are just as pertinent to our lives as
those Newtonian forces that govern what
happens when two cars collide."

ARS 227t UNME RASIHE S0l 2HUNS
WESID QL= HE MHSIEZ The Coexistence
of Order and Uncertainty in the UniverseZ} 72
Adst A|=0|ct,

2 M

@ The Newtonian and

Harmony Between

Quantum Physics — (R2dez 243 & 2| Y2l
O] AZEIR|TH 237 2|7} OFd)

® How Quantum Mechanics Challenges Classical
Physics — (RE2422 Ug: T HAR2 AZE
A2t A7t otd)

@ The Uncertainty Principle in Quantum Physics —
(elo] o= S 2| AT SA FA7t ofY)
@ Understanding the Laws of Motion and Their
Limitations — (2|0 {4 228 H2lel sHAECH:

Mot E8tgel 320 24)

"At some point we have to stop constantly
becoming and just get on with things —
important things like building a career or finding
a mate. That means we have to consolidate the
adaptations we have made and restrict further
changes."

Aze elgtel Fi e HFOM z2I| RAM
(plasticity)OllM QFEM(stability) 22 Hetel= WS
AHSIEZ The Journey from Neural Plasticity to
Stability?} 7t& H&st A|=0|C}.

2 24

@ The Developmental Stages of the Human Brain
— (RRHOZ S Ty Y o oz Yo
ZA7t ofd)

@ How Cognitive Flexibility Shapes Human
Evolution — (RE2H22 ZZ: 22|H AL A=
QUR|2E A7t otd)

@ The Role of Environmental Adaptation in Brain
Maturation — (RE2422 %3 & H3 a2
ULt A7t otdl)

® Understanding Behavioral and Cognitive Growth
in Humans — (B242z %43 4& AdzZ2 A=
S A7t otd)

31) A& ©® Native species develop responses to
mitigate the effects of alien species
271 22 "In many cases, native species also make
ecological and evolutionary adjustments that
shield them from the impacts of aliens."
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32) Y @ Non-sport products use sports
associations for promotional purposes

271 22 "Marketing through sport happens when
a non-sport product is marketed through an

association to sport."
M-
=20
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fundamental unpredictability in nature

Quantum measurements reveal inherent

A& @ Randomness plays a role in predicting

33)
natural hazards
2H &2 "The element of chance is always
present.”
4
AtANSHe] UM SHES oS Mol i A 2
7t 2k-gstct

¥

34)
and retain letter information
271 2% 'This suggested that subjects were
relying on the visual code for the letters during

the delay."
a9
ZAMAEE A A2t SO BAE AlZdAce=z 7|
A|34Ct
HE: @ The effectiveness of

35)
marketing has declined over time
and more brands
influencers,

474 & "As more
organizations started working with

the return on influencer has decreased
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36)
interpret puffery literally or act on it
Its legality is based on the assumption

oA 24"
that individuals will not take such claims literally

or act on them.
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48 ® Quantifying

37) 4
highlights their significance in policy decisions
Placing a monetary value on them

oM =4
increases their salience.
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38) dHE:
the continuation of laws over time
If we say laws existed in the past, we

law that tells us those
AEol 0|Q: Y20M RFHHoZ AZ2E Ygo=z
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laws will exist in the future
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39)

object and another.
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=24 28

@ Visual memory was used to process
like building a career or finding a mate

and just get on with things — important things
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44) v

Individuals are presumed not to 45)

46)

=29 932
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e @ An extra principle is required to justify
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[ T'__o: "
uncertainties about the relationship between one

Aol =AMl ==EAUYS EBUN, Ols
o 4SAZO|M LIEHHCE

4 @ Individuals must eventually consolidate
their experiences and focus on life goals

We have to stop constantly becoming

Akl S ESqet Qe =2 =
=ol{OF StC},
41) v e @ slow — rapid
v Y ® avoidance — association
v Y ® absent — present

@ slowly — quickly

oX
o

f: ® artificial — authentic

AN
oX
o0

®@ verified — contradicted

47) © @ more — fewer

48) v Y& ® future — past

® confirm — contradict

oX
o

49) v

. @ expand — restrict

AN
oX
o0

50)

51) v dE: @ inflexibility — flexibility
52) AE: @ shield them from the impacts of aliens
274 22F "In many cases, native species also
make ecological and evolutionary adjustments

that shield them from the impacts of aliens
o
E2ZTE0| eI FJYL=ZREH 2MISE ESst
7] 23l defH, 2Ietd dSE stth= de 4
@ increase their genetic diversity —
%2 @
o

2 A
RUAH Oy S7tof ofgt g2 220

@ Quantum mechanics

reveals
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accelerate their reproductive cycles — A4l 27|
7t&stof et LE2 220IM CFRAX %8 @
alter their migratory patterns — O|s IH&l tHS}
of cfst g2 AZ=A %AS. ® reduce their
natural predators — Z} AR} ZEA0f CHSH LHE

= == giS.

53) A&k @ the marketing of sport and marketing

through sport

27 2% "In other words, sport marketing
involves the marketing of sport and marketing
through sport."

JEC 0|7 HB0M 2Y¥Hez AGE HE2=E
ALz OPE2 AXZZE O
SOt DR E ZEditts de 9| of,
QE 2M: @ targeting both men and women
consumers — gt o AH[Z} ERIRIO| Cist
g2 =220 92 ® creating emotional
connections with sport fans — A= THto| Z+
d4 HZF -0 st LHE2 88, @ developing
strategic advertising campaigns — Z2fd Zh
Zmel Vg2 E2=20M  =9=EZA ¢E. ®
understanding various demographic segments
— Cist QISAISA MITE O|sHo cfet Ae
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54) HE: @ the element of chance is always

present

2H 2% "However, these probabilities are
similar to the chances of throwing a particular
number on a die or drawing an inside straight
in poker; the element of chance is always
present.”

HEQ O|F: HR0AM AYH2=Z AgE UHERZ,
AtA ZHSHe| SHFO0| FAR|L EHQF 22 AL &
i RASHA A2 240t dd Sttt EE
5| 49
Qe 2M: @ mathematical models are often
inaccurate — %A 2HE0| 2YSSICH= WES
220 AZER %2 @ historical data may
become outdated — SARM C|O|E{7} FLAl0] =
& A WEE 818, @ computer simulations
are necessary — ZEE| A|E2Y0|Me TMe =
20M =9|g|z] 942 ® prediction systems
require updating — O|& A|ARISl HHOIE TR
‘gof| tist AZ2 SIS,
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55) A& @ relying on the visual code for the
letters
274 224 "This suggested that subjects were

relying on the visual code for the letters during
the delay, after which a name code was being
used for the decision."

HEQ Olf: AR0M AYHo=z AgE UHERZ,

28 200 =23 DjFAS0] 2 AZE S 24t
o A4 ZEO| o|&s5t JU/UCHE dS F&s| 2

|.
QY EM: @ struggling with different letter
— O =2t #0|Alte] of2ige 2&0 o
252 %2 ® memorizing letter pairs
sequentially — 2% 4 &A=z J|Ast= W
82 g2 @ processing language through
auditory means — HZtA £tz S0 A0 X2
= = Pthels WEY. ® comparing distinct
cognitive strategies — A2 CtE QIZ| M=o H|w
of chst LHEE2 eis

oL HAO.

56) ZE: @ so-called micro-influencers
274 22 "So, in the past few years, brands
have slowly extended their influencer marketing
strategies to so-called micro-influencers."

HEO Ol HR0A AYHe=Z g UWERZ,
HHESO| A} 08 deFS O|2Ht ojo[A=
QIEFAHMZE AL dE Mot US.
2t M @ alternative media channels — Cf
A o|Cjo o cifst g2 220 s ©
international market segments — =ZA| A|ZF M2
HEO| it W82 ©I8. @ younger audience
platforms — Z2 22 S2HE0| st a2 SIS,

® user-generated content sites — AFEAL AHAM
== ALO|E0]| CHet LIEE QI3

57) AE: @ individuals will not take such claims
literally or act on them

274 22 "its legality is based on the
assumption that individuals will not take such
claims literally or act on them."
HEOl o7 |R0M AYHc=Z

o4 Fao| R-dE JHeIS0| Defet FHE 24t
oz 2orso|AY Jof w2h =

2t 7H4ol| 7|gketth= de MdEE
Q& B2M: ©® consumers can distinguish
between fact and fiction in books — ZH|Z=0|
Z0IM AL SE EY £+ e VHE2 2
=0 HAIZR] 948, @ advertising is primarily
meant to entertain audiences — &7t F= &
s S4A 57| fIgt Aot UEE gl @
companies have rights to creative expression in
marketing — 7|®le| o|A B H2[of TSt A=
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2 9l2. ® regulation would restrict freedom of

commercial speech — A7l &YH HIQ| AR
£ A= e ¢S

O L HADO.

58) AE: @ an average hectare of open ocean
provides fewer services than does an average
hectare of reef

271 82 "For example, an average hectare of

open ocean provides fewer services than does

an average hectare of reef, and an average
hectare of desert provides fewer than does an
average hectare of tropical rainforest."

HEQ O|F: HR0AM AYH2=Z AgE UHERZ,

42l S3ll(open ocean) HEIZ7F Pl s

SEZEC H2 MH|IAE AHSEe HE 74
Al '

2 P ood
=2 o

o J

0|0

s
Q M: @ ecosystems near urban areas
have higher monetary values — SA| 22| AHEHA|
o =2 W Zix|of Cfst =2 2&0 S8 @
forests in temperate zones have more
biodiversity — 2O A MEQ| HSCHA/Ho| Cst
22 98 @ wetlands require different
valuation methodologies — &A|CHS| Ct2 Tt
B0 Ofst 22 Q2. ® marine systems are
more difficult to quantify — SHQF A|AEIS| Z2k
3t o{H30f CHSt a2 8IS,

s

HI Hu

59) AE: @ we can only describe the way those
laws behaved in the past

27 22 "But, it seems we can only describe

the way those laws behaved in the past."

FEel 0|7 HBOM 2YHcz AGE HERE,

I8

fe2l= 2] O H2lE0| Ao ofEH S
o e o~ Q= dE dxg
QE EM: @ scentific methodology cannot

prove causation — 15t YEIZ0| QNAUAE F
¥ & glthes &2 2&0 g8, @ physical
laws might change without our knowledge —
22| Wao| 92 BEA WY 4 AT W8S o
S. @ mathematics is insufficient to model
reality — 80| HS LPS|0| 2SESITH=
Az Q8. ® perception limits  our

understanding of natural laws — QlAl0| zt¢d &
2|0f| c{st OlsiE AlgteiCte WES SIS

O L HAO.

60) HE: @ inherent uncertainties

27 22 'Instead, quantum measurements
reveal inherent uncertainties about the
relationship between one object and another."
HEQ Ol HAR0M AYHo=z AZGEH UWERZ,

%A} 20| B BAlt 12 23 Afolel A of
3 RS BHAUNS CoUrts HS Yss 8Y
St

QY BAM: @ wave-particle duality — Its-QAt
0|20 cfst g2 =220 §lg. ® multiple
dimensions — Ct& Z}0f| Ofst &2 gis. @
complex calculations — 225t ALt CisH AZ
2 9l2. ® quantum entanglement — Y2} A3
of tiet =2 SIS

L BHADO.

61) Y @ cognitive flexibility and responsiveness
27 &2k "Rather than being adapted for
specific environments, with a limited set of
hardwired, instinctive behaviors, we have
evolved cognitive flexibility and responsiveness,
allowing us to adapt ourselves to our individual
environments.”
HEQ Olf: HAR0M AYHe=z AgE UHERZ,
70| EA StAH0| H25tD AEHE Efnu 2

0% rr o ro
lell]
T ro

Rl

X

Q& 2M: @ specific language acquisition
abilities — £ 210] 55 30| tigt A2 ==
of gl€. ® social hierarchical understanding —
Aeld AE  olso Chet WE2 glg @
tool-making and problem-solving skills — &=+t
A2 2 24 siZ2 7|sof thst g2 S8 ®
complex emotional processing systems — =25t
a4 2| A|A=0 et WE=2 gld

oL HAO.

62) Y @ mechanisms of plasticity and flexibility
get replaced by mechanisms of stability and
maintenance

27 2% "But the biochemistry of the brain

also changes with maturation, so that

mechanisms of plasticity and flexibility get
replaced by mechanisms of stability and
maintenance."

FEC! o|F: H20M 2Y¥Hc=z AgE WERZ,

o] Hatsto| d=etof et Tiadat UMl o

ZALISO| ¥ 79 HAHUS2Z OiX|Elcte

HE Y| M

Qe EM: @ neurons establish permanent

connections that resist further modifications —

A0 AZE Ao cfst 4 =2 220 8l

€. ® certain regions of the brain become

more active than others — £Ed L g9 &4

Stof| chst e ¢S, @ memory formation
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processes become more selective and efficient
— 7lo] #A Bo| Meidut HEA| Cfst Age

[ .
g2 ® cognitive skills reach their peak

performance capabilities — Q12| 7|&9| 2|1 Hs
SO oist LIES SIS

oL HADO.

63) dE: ® B) - (O - (A)

HE Mer) 2

B — C: BO|A "Following the outbreak, however,
the population of the alien, as well as its
ecological impact, may decline substantially."2t2
St 22iE JHA| ol LAt M2 HElACl HES
ek

O|0{M COlM "In addition, the population outbreak
of the alien creates massive ecological and
evolutionary opportunities..."2t22 5t BOIM AZ
2l JEfAL] HS0| HAHZ oLtz HYE A A2
2 493

C — A COHlM "Ecological responses may be rapid,
as members of the native community learn to
exploit the new community member as a food
source and to avoid its direct detrimental
influences."2t1 st MEfAD} 22iES 8ot ot
Hg Hug

O|0{A  AOIA  "Later, evolutionary adjustments
improve the ability of members of the native
community to use the alien as a resource..."2t1d
St COllM AZE ©7| 30| &7|Hel stz 00

° =
g 2%¢.

sAl 20}
B: QI2iZ0| JHH| ot MEHH HBH0| YAE
C: ol2hZo0| MEfAo] ABste 71512 el MeRAIt &

235t
o o.
A: el defAE Zr 1422 4350 stg.

64) L ® () - (B) - (A)

dE MEiZ] 2

C — B: COM "The marketing of sport products
and services directly to sport consumers..."2t21 &}
o AZ= Y E SHote UHES 4TS

O|0{A BOIM "In contrast, marketing through sport
happens when a non-sport product is marketed
through an association to sport."2t1 3t0 COjlA]
At Jgat Chd|=l= JHE(AZ2E 0|8St BH)S
Hdg

B — A BOIM "In contrast, marketing through
sport..."2t1 ot AZ=Z ZEot OfAEsS dFst
2, AO|A "Some examples could include a
professional athlete endorsing a breakfast
cereal..."2t1 St Bo| LS FAAQl o2 =¥

P ARZ2E HESIH LE AES Pgste ¢

6—'11:1 29
C AEZ AES U AU oSt W,
B = o

=2 =2 — [=]
Al AR =E 2Z5H OS] A2l oAl

65) EE: @ (O) - (A) - (B)

dY HEiz] 2A

C — A COlM "We have sufficient records of flow
to develop probability models..."2t2 st & 2
AE Solff AMHE olSot= AHE HFE

O|{M AOIM "However, these probabilities are
similar to the chances of throwing a particular
number on a die. "2t1 St SE 0|20 AT
20| otz HEXHAUS dHE

A — B: AWM "The element of chance is always
present."2t1l St 50| =UYS HY=2e =, B
OlM "For example, the 10-year flood may occur
on the average of every 10 years..."2t11 St A0
M oigtt SEH S48 FAAQ oA2 HFE

GHAl ©OF

=0 4+~

C 848 RYS 8 A2 023

A: oA 2E OE0s T S=Eol Y
B: OlAI(10E &) 2 HEH S48 2%

66) € @ (B) - (A) - (O

dE M2 24

B — A! BOIA "When the letters were both in the
same letter case and were physically identical
(e.g., AA), subjects responded much more
quickly..."2t1 st CHARALe| A2 AUX|H0| HS
£20| 0]x|= g2 2Y¥E

O|0{M AOIA "The advantage for physically identical
letters remained when letters in each pair were
shown one after another..."2}1 3t B2l H7 &
UE S5t AlZHO] ALt 2 RA|EHE dEE

A — C AOA "The advantage for physically
identical letters remained..."2t1 3t CHAZZ}9]
AZA RAHH0l 228 Qo0dg ZRE F, CoN
"This suggested that subjects were relying on
the visual code for the letters during the
delay..."2t10 st A Zo| AIAEE HEE.

il 0k

B: CHARAL YZ|d0

A: O|2fst

C ot Z

]
=
\J
-

67) AE: @ (B) - (O - (A)

JY HEiz] 2A

B — C: BOA "Brands have slowly extended their
influencer marketing strategies to so-called
micro-influencers."2t11 ot Cid QAUSZAMO|A O}
0|3z QAERUAMZ Hatsl= ¥ S dYT.

O|{M COllM "As this strategy is also gaining (too
much) popularity, several experts have predicted
that the 2020s will be the era of the nano
influencers."2t st 0Ol0|3=2 QAERAHM 0|F2
SE(Lc USZTANM)E ol2T

C — A CO|A "The expectation is that this nano
category will also eventually lose its
authenticity..."2tl st L= QESRAME| SHAHZ
Oo|&st &, AOM "The interesting thing is that we
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have then come full circle..."2tD 3t0{ CiA| TR
CIZZAME 3|7 ot NS HEE
o0

JY Mz 2A

B — A

BOJIA "This assumption, however, is contradicted by
empirical evidence that shows that consumers do
in fact react to puffed statements."2t1 st &1
o M Ed(puffery)0] dAl= AH|ZHO|AH Gk 0|
2Icte A Z2UE AHAIE,

O|0{A AOM "This practice thus also raises issues of
fairness..."2tl 3t & It IFH 2AHE =l
Sthh= dE dYe

A — C

AO|A "Even sophisticated consumers suffer from
such strategies..."2t1 st &no| U HHO| 2=
AHIZt0A 2E2E 20t 488t =, COM "In an
analysis of the treatment of puffery in US law..."
2t st fHA 2AHEoM 4 FNE H|TS=E WE

2 43y,

sy 2of

B: AHIASS WY YNS UMR TE FLIt US

AT BIE BYY RS 2o

C: 0|2 HaA52 13y FIot A0 2YHl
@2 olactn 238

69) Y @ () - (A) - (B)

dE MEiZ] 2

C — A:

COlM "Placing a monetary value on them increases
their salience."2t1l St MEHA| AMH[AQ] AAMAH Tt
2 E 4Z.

O|0{M AOIM "However, site- or system-specific
economic valuations are often more important..."
2tal St R MENA Tix] HIOL OF S5ttt
= 48 4z

A — B:

AOA "Not all ecological systems and spaces have
the same ecosystem services and natural
resource value."2t1l ot MENH 7ix|l= A[H0OCt
Ct=2ctn MA™Hst Z, BOIA  "For example, an
average hectare of open ocean provides fewer
services than does an average hectare of reef..."
2t ot FAAQl ofA|(EHYt FHREL| 7t 2}
0NE AlAlgt

MH[ALS] BAHA tx|l= S2F

(=1

x| x| 202 n2f3Ho}
(o)

-

(=1

Of Al (BH 2t BLHRE| 742 2to)= HE.

70) Y ©® @) - (O - (A)
HE Meia) 2

B—C

BOIIAf "But this series — by itself — simply describes
events that have happened in the past..."2t11 ot
o Hz2l0] UM AHE 48 &, 0)2iol= RAIEZ|

= g £+~ ggs dRE

O|0{M COlA "And even if those past events
happened because of laws, why believe those
laws will continue to govern events in the
future?"etl St 2 e| Hz2|0| Oj2foe REY A
Olzk= 7tyof 9|22 A7|8.

C — Al

COIAM "If we say laws existed in the past, we need
some additional law that tells us those laws will
exist in the future."2t 303 2}atA Hzlo| 2|44
of tist o2 A7|5t &, AO|M "But, it seems we
can only describe the way those laws behaved
in the past."2t st Z= 2|l= 24AHQ TG
Jlee & As &, OHE Y £ gigs 22 U

=2 T M2 T, = T

2|
o.

a4l 20

B: A AtE HYst= H2I0[R|T, Dl2io= HEEA
£ 2R

C: 29| #2lo] ol RAE Aol2k= 7Hy2 &4
S OPIE.

Ar 2= 22|z g2I0] 20| ofEA ZEJ=AI2 4T
St A Ol
=2 T Mo.

71) 8 ® (O) - B) - (A

dE M2 24

C — B:

COlM "These are the reliable and reproducible
physical rules..."2t1 5t =& 2I0] HAH A|
AoM= HE8EICtn 4EE

O|0{AM BOA "Some of these quantum principles
contradict our ordinary senses."2t11 St OJA|A
MA(ZA dahoM= 7|12 22| g2l .2 gl
7t Aggs 489

B — A

BOIM  "Quantum measurements reveal inherent
uncertainties..."2td st A} ASojMe S24H
O] ZMge MEst &, AWM "Yet, these built-in
uncertainties are just as pertinent to our lives as

those Newtonian forces..."2t1 ot U} ASHQ
b

SN0 HAY MALIME 2282 2ZE
SHAl QoOF
= a =,
C o 22 AN MAN HBE.
B: J2iLt 2t ofstolMs 2EA40| ZXE
A ORf3H SEANS HA MACIME Z25H 288
72) @ (O - (A) - ®B)
HE Metz| 24
C — Al

COlA "Until that time, synapses are still being
modified on a massive scale."2t1 3t0 k| Qe
A&Ho=z O|R02ICt= HE 2YE

O|O{AM AOlA "But at some point we have to stop
constantly becoming and just get on with
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things.."2t1l o0 k|9 7tAg0l LY AIHOM =
OfECtd 23Fg.
A — B!

AOlAl  "The periods of wholesale plasticity last
considerably longer in behavioral and cognitive
circuits..."2tl ot s L QZ| 3=l 7tAH0| M
M3| alctn MHst & BOA "The plasticity
processes themselves will have progressively
narrowed the 'degrees of freedom'..'2t1 3}
ME 320t dd ¢ EZE wakez nztEg MY

- O o2
28
sy 20
C: o] JtANS HAWIIIA A4E,
A: 2Lt goIo] &[#M 7tad0] S0,
B: =9 7t&dg0] SUSTAM HE 2|27 EYet FF¥2
2 pztg
) 881 @

o] =14 (@)

I = O

In many cases, native species also make ecological
and evolutionary adjustments that shield them
from the impacts of aliens.

— o2ffEo| 2 Astst7| 2l £zt ME=S0| HS
o MO
= =2 0.

o
4 2%

'.

ol

In addition, the population outbreak of the alien
creates massive ecological and evolutionary
opportunities for exploitation by members of the
native community.

— Q2iEe| 717t Ef HEE0HE M2 7I8E A
32 7+ Y.

2% ®)

Later, evolutionary adjustments improve the ability
of members of the native community to use the
alien as a resource or to avoid the negative
impacts of the alien.

— MY BH0AM AZet 7|37t etd 322 0|0,

74) L @

A ()

It is useful to return to the idea that there are two
angles to sport marketing.

— ARZZ OPARIoE S 7t BEO| JASS AA.

oY 24

The second is that other, non-sport products and

services can be marketed through the use of

sport.

ARz OPRe & BHA ZHE HA|ot0] =2|¥e=

=)

=& ®)

other words, sport marketing involves the

marketing of sport and marketing through sport.

— MY B0 AAlSH & HR 2HE CIA] AFoHY
Nge del.

l

An

5 ¥

75) EE: ©®

S (@)

Likewise, droughts may be assigned a probability on
the basis of past occurrence of rainfall in the
region.

— ApARfH]

oY 2

However, these probabilities are similar to the
chances of throwing a particular number on a
die or drawing an inside straight in poker; the
element of chance is always present.

— ZF Aol =40 2aeE 4=,

2 2% ®)

For example, the 10-year flood may occur on the
average of every 10 years, but it is possible for
several floods of this magnitude to occur in any
one year, just as it is possible to throw two
straight sixes with a die.

— HY RWOIM oIFF HEY BHAULS PHHO of
AE MY,

o
jo

o

Jw

Bl

rr

= iy 23,

76) 42 @

i (©)

he advantage for physically identical letters
remained when letters in each pair were shown
one after another with interletter delays of up
to 2 seconds.

— AlZH 22140 RAE Of Bg SE7} W2 o) A

— =/
3.

oY 2%
This suggested that subjects were relying on the

visual code for the letters during the delay, after
which a name code was being used for the
decision.

AZHd HHO|M 0|8 ZE=

77) € @

o2& (®)

These are people with 10,000 to 50,000 followers
who are seen as experts or heroes to a smaller
group of people.

— 00|32 QIEFA ol 44,

o =23

As this strategy is also gaining (too much)

popularity, several experts have predicted that

the 2020s will be the era of the nano
influencers.

00|32 QASFML Q7|71 S7I6tHM M2 =

0| S¥USE HY.

2 24 (®)

These are people with 1,000 - 10,000 followers
and who are just like your own most popular
friends and family members; their lack of any
real fame will be a sign of their trustworthiness.

— A BFOIN YIS L ABROINY HoIS A

Yot AALEA AE.

l

_69_



2026 £552% YoSHAL UYL [10]

o2 (@)

Advertisements often use widely exaggerated or
metaphorical claims, a practice called "puffery,"
which, in contrast to misleading advertising, is
legally permitted in some countries, for example,
the United States.

— ‘Puffery2te 24 19| J1gE 2.

o =28

This assumption, however, is contradicted by
empirical evidence that shows that consumers do
in fact react to puffed statements.

— APE0| 2 F0| Jd¥S 22| Qfelte 7+40|
HSAH SHO| ol grekE.

2% ®)

Even though some consumers may indeed
recognize puffery as what it is, others are more
vulnerable and take it at face value.

— Y RHOIN HAIS =S HwHs 27t 49,

79) e ©

¥ B¥ g8 (AR =YR)

57 ZA0l M AHIAS] FHH JixE BIIs
= 0IRE MYsof Sl RE.

o =28

The reason for this is that ecosystem services
historically have been underconsidered and
underappreciated in environmental
decision-making and policy.

— 2 ENA MH|AS| FAAH HIPL S8 49,

2 2% (@)

Placing a monetary value on them increases their
salience.

80) dH:

o2 (@)

For instance, consider the series of events: | let go
of the pen; the pen falls; | let go of the pen;
the pen falls; | let go of the pen; and so on.

— =2 H2g Fdgdc=z HdYot= At AlAl

o 24

This series may be explained by a set of laws, such

as gravity and inertia.

M HAIE ARIE 22| g2l AZ.

2 24 ©®)

But this series — by itself — simply describes events
that have happened in the past; it does not tell
us why pens behave that way, and it does not
tell us that pens will always behave that way.

— MY EHOM AAlst 20| Tttt IR0 Cst
=2|2 0[0{&.

l

=0
@)

-
~

[HO
(;IN oX

HO ©

Three hundred years  ago, the brilliant
mathematician Sir Isaac Newton formulated the
laws of motion that define the movement of
large objects in physical space.

wHO 25 B2 20N

o
o 2%

l

>

—

hese are the reliable and reproducible physical
rules that allow us to calculate the accurate

trajectory of an artillery shell or a rocket ship.

— RHO 25 H20| HEHCOZ HEE|= oAl AHAl

2% ®)

These apply to the scale of objects that we can
observe directly and are not microscopic in size;
however, in the last century, a new set of
quantum rules has been identified that govern
how the atomic level operates.

— 4Y BFOIM B 25 Y0 HgEE wele

SAE 43.

82) 4E: ©

o2 (@)

Humans have an extremely protracted period of
brain development.

— QZhe| k| YEo| 7|7t ASEHE Y.

oY 2

This provides ample opportunity for these circuits to
be shaped by experience and is likely one of the
key factors in our ability to successfully populate
what has been called the "cognitive niche."

— | gY 7|Zt0] 47| 20| FEE St MEIE o
‘40| Jtsoith=s de dR.

2 2% ®)

Rather  than  being adapted for  specific
environments, with a limited set of hardwired,
instinctive behaviors, we have evolved cognitive
flexibility and responsiveness, allowing us to

adapt ourselves to our individual environments.
— &R 20N AGTH ARH EA JHED} HE.

aril

83) A& @ substantial / stabilize

84) A& @ promoting / endorsing
85) & @ probabilistic / chance

86) dE: @ visual / phonological

87) A& @ genuine / personal

88) dE: @ understanding / ethical
89) dE: @ ecological / environmental
90) A& @ observed / future

91) 4. @ inherent / traditional

92) Y @ extended / neural
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93) G @ Following / shield / exploitation

94) g @ marketed / include / designing

95) A& @ predict / assigned / throwing

96) AL @ developed / had / responded

97) dH: @ started / are being / extended

98) ¥E: @ are seen / perceived / gaining

99) A& @ expected / permitted / contradicted

100) A& @ underconsidered / Placing / estimated

101) AE: @ consider / explained / happened

102) ¥E: @ inflating / govern / calculate

103) dE: @ mediate / being / populate

104) AE: @ being / becoming / made

105) One of the striking features of many invasions
is a massive, early population outbreak that
makes the alien form conspicuous and often
highly destructive.

106) In contrast, marketing through sport happens
when a non-sport product is marketed through
an association to sport.

107) Determining the probability that a particular
event will occur in a particular location within a
particular time span is an essential goal of
hazard evaluation.

108) This suggested that subjects were relying on
the visual code for the letters during the delay,
after which a name code was being used for
the decision.

109) Because of the size of their following, their
messages on social media are perceived to be
authentic and therefore more trustworthy.

110) This assumption, however, is contradicted by
empirical evidence that shows that consumers do
in fact react to puffed statements.

111) Not all ecological systems and spaces have the
same ecosystem services and natural resource
value.

112) Laws are not things that we can see or
touch or hear; they are — according to Hume —
only descriptions of past groupings of events.

113) At this microscopic scale, the actions among
particles defy our established expectations of
clear-cut relationships between physical causes
and effects.

114) This provides ample opportunity for these
circuits to be shaped by experience and is likely
one of the key factors in our ability to
successfully populate what has been called the
"cognitive niche.”
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